
WHAT EVERY  
MARKETER NEEDS  
TO KNOW ABOUT  
AUDIO BRANDING
Everything you need to know to start using sound more 
effectively in your business immediately. Learn how to 
engage your audience, minimize advertising spend and 
increase profits today.
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Introduction

A recent Sounds Like Branding survey concluded that 97% of brand 
managers from companies like Pepsi, BMW and Apple believe that 
music can strengthen their brand but only 38% had created a sound 
strategy.  If you manage a brand that is looking to grow and prosper, 
you must take advantage now before the soundscape around us 
becomes as saturated as our visual space.

To help you take charge, this guide will show you what goes into 
creating a compelling audio brand.  Of course this means the brands 
you manage will be stronger, have more effective advertising, and see 
a boost in profits.
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What is Audio Branding:  
Audio Branding is the strategic and consistent 
use of sound and/or music across all brand 
touchpoints in a way that establishes an 

auditory identity for that brand.

This means that organizations who implement audio 
branding strategies have a consistent sound in all of their 
communications. These brands also ensure that the music 
and voice actors selected to represent their brand are 
congruent with the principles and ethos of the company.
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Why Use Audio Branding?

Audio Is Emotional  
They say the key to motivating a customer to buy is to get down 
to their emotions. Music and sound is instinctively ingrained in our 
minds from the time before we are born. Without knowing it, sound 
influences us every day.

Audio Helps Tell A Story 
Sound is powerful.  It helps clarify our surroundings both 
emotionally and physically. Sound truly has the power to 
put us in our place.

Audio Branding Is International 
Probably the coolest part about audio branding is that 
it’s an international identifier for your brand. 

For example, if you listen to a radio commercial in Italy, and don’t 
understand a single word… but you hear dum da da da dum you’ll know 
instantly that that commercial was for a computer and that Intel is inside.
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Who Should Create It?
 
Just like selecting the creatives that help build your visual identity, it is 
important that you select the right music producers and strategists to 
help build your audio identity.

Not All Audio Professionals Are Created Equal

Although many audio professionals can create great sounding music and 
enticing voice-overs, many do not understand brands. Whenever a brand 
uses one of the features of an audio brand it’s vital that it’s used correctly.

Remember, the purpose of an audio brand is to develop brand 
awareness, increase advertising efficiency, and improve user 
experiences. In this pursuit, it’s essential you choose a company that 
understands how consumers react to audio in relation to your brand.


